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In its theoretical part the dissertation reviews theoretical and empirical studies in the area of body 

image development in the present social context, including 1) body image & sociocultural body 

ideals, 2) media representations of the ideal body, media influence on body image and the 

underlying psychological mechanisms, 3) individual characteristics as factors predisposing 

development of more negative body image and higher susceptibility to media influence. An 

interactive comprehensive explanatory model for the formation of the integral body image has 

been proposed. The model allows precise identification of several psychological channels, 

through which the destructive media effects realize, and revelation of the regulative function of 

the basic individual/personality characteristics. 

The study aims to explore media influence on body image in relation to basic personality 

characteristics (Big Five Factors, self-esteem, perfectionism) in adolescent boys and girls. It 

assumes that: media significantly influence body image formation; personality characteristics 

function as moderators of media influence on body image; females, older adolescents and 

overweight adolescents have more negative body image and experience greater media pressure. 

607 adolescents aged 11-19 from 3 schools based in Sofia participated in the study. A 

questionnaire for the investigation of the behavioral component of body image has been 

developed and 3 scales have been adapted for Bulgarian sociocultural context: Concern about 

weight and shape scale (Davis, 1996); Sociocultural attitudes towards appearance – revision 3 

(Thompson, Van den Berg, Roehrig, Guarda & Heinberg, 2004); Multidimensional 

perfectionism scale (Hewitt & Flett, 1991).  



Media influence in the direction of development of more negative body image, including 

behavior strategies for body change, has been found in both genders. This influence illustrates 

the psychological mechanism of internalization, when adolescents not only perceive media ideals 

as valuable, but accept them as own ideals, thus allowing them to become part of their ideal 

selves. Through this mechanism objective media reality relates to self and identity.  

It was proved that Big Five, self-esteem and perfectionism do function as moderators of media 

influence on body image. Groups of adolescents with particular personality characteristics, who 

are more susceptible to media influence and are in higher risk for development of negative body 

image and for engagement in body change behaviors, are revealed. These are adolescents with: 

low self-esteem, low self-oriented and socially prescribed perfectionism, low extraversion, high 

emotional stability, low agreeableness, low conscientiousness and low intellect/imagination.  

The results revealed that the different manifestations of personality characteristics as moderators 

of media influence on body image are related to factors like gender, channels of media influence, 

the particular dimension of body image and the specific relationship between behaviors and the 

sociocultural ideal. It was found that media have more general and strong influence on girls, 

while in boys more often specific conditions exist like the personality dispositions that intensify 

negative media influence. 

Gender, age and body weight proved their significance as individual factors, related to the 

development of more negative body image and to the effect of media as source for body image 

formation. 

The conclusions of this study are relevant to the social practice and to the prevention of negative 

body attitudes and the related eating disorders, muscle dysmorhia and steroids abuse. The 

significant role of media affirms the necessity for regulation of media messages regarding body 

ideals, especially the ones targeted at adolescent audience, in Bulgaria. The identified groups of 

adolescents at higher risk should be considered in prevention programs’ development and in 

individual therapy. 

 

 


